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Milcobel strengthens its position in mozzarella with the 
takeover of cheese shredder Kaasbrik

Dairy cooperative Milcobel today announced the takeover of grating and 
packaging company Kaasbrik, established in Halen, Limburg. This takeover is in 
line with the Milcobel strategy to increase customer-focused and to create more 
added value to be able to achieve a better milk price for its member dairy 
farmers. With this takeover, Milcobel strengthens its position as one of the 
leading global companies with regard to producing, processing and marketing 
mozzarella. 

Family firm Kaasbrik, which has approximately 30 employees, a volume of 10,500
tons of cheese and a turnover of 40 million euros, has positioned itself as a 
specialist with a strong market position in grating mozzarella during the past 30 
years. In addition, they are also specialised in grating, packing and marketing 
other hard and semi-hard cheese (e.g. cheddar, Emmental and the like) for the 
professional market (B-to-B). They provide a wide range of grated solutions 
according to customers’ specifications, thanks to their extensive expertise in 
mozzarella and in custom-made and flexible solutions regarding cuts, packaging, 
size and price. In this way, Milcobel is also further expanding its own brand 
portfolio with the cheese-shredding brands of Kaasbrik and PIzzaiolo. Kaasbrik 
has customers in over 20 countries in Europe, Asia, the Middle East and Afrika.

Nils van Dam, CEO: “Our takeover of Kaasbrik will enable us to further strengthen
our position as a significant player on the global mozzarella market. Milcobel and 
Kaasbrik complement one another extremely well. Mozzarella is a difficult high-
quality product that requires the necessary expertise, for which we have found 
an ideal partner in Kaasbrik.”

Johan De Turck, chairman of the Kaasbrik Board of Directors, confirms: “I am 
delighted that Kaasbrik has come into the hands of a strong Belgian company 
sharing the same values. What’s more, it is now securely anchored in Limburg. I 
am extremely proud of what we and our team have achieved during the past few 
years. My daughter, Karlien, will continue to be CEO and to lead the international 
growth trajectory.”  

Karlien De Turck continues: “In this way, we ensure that extremely high-quality 
mozzarella is supplied by one of the leading players in the mozzarella landscape. 
The family is convinced that the two companies will be much stronger together 
and will accomplish great achievements.”  

Francis Relaes, Managing Director van the 
Milcobel Dairy Premium Ingredients business, is extremely pleased with this 
important development: “This acquisition links up perfectly with the strategic 
plans that we laid down in our business unit last year. Kaasbrik enables us to 
further optimise our degree of service and customer orientation. Interesting 
synergies are being created regarding export markets such as Asia, where 
mozzarella consumption is on the rise and where Milcobel has already built up a 
strong market position during the past years.” 
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About Milcobel

Milcobel is the most important Belgian dairy company having cooperative shareholding. 
The Milcobel Group has 6 branches at its disposal in Belgium and France. In 2020, the 
company processed 1.8 billion litres of milk into high-quality dairy products such as 
cheese, butter, milk powder, ice cream, milk shakes, cream and whey. Milcobel produces 
raw materials and ingredients for the food industry (e.g. mozzarella) in addition to its own
brands (e.g. Brugge Kaas, Nazareth, Watou, Inza, Inco and Binco Incolac) and private-
label consumer products for supermarket chain stores. Milcobel has been a reference in 
mozzarella cheese for more than 20 years. Milcobel is a Belgian company with customers 
in over 100 countries. Customer orientation, high quality and sustainability are key focus 
points. 

www.milcobel.com
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